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[bookmark: _Toc137654627]ABSTRACT
The purpose of the study was to determine the effects of financial literacy on the performance of carpentry manufacturing SMEs in Glenview Complex Area 8. The study also aimed at ascertaining the financial literacy skills required in carpentry manufacturing SMEs and to establish ways of promoting financial literacy in carpentry manufacturing SMEs. Descriptive research design was implemented in this research whilst random and stratified sampling methods were used to obtain the sample size which constituted 140 SMEs from a total population of 400 SMEs. Structured questionnaires and interviews were used in conjunction as part of a mixed methodology to gather data. Descriptive and inferential statistics were performed using SPSS and Excel, respectively. It was discovered that SMEs perform better when their owners are financially literate. It was also shown that in order to improve their odds of survival, budgeting and financial data analysis skills are necessary. Finally, it was discovered that promoting financial literacy in SMEs involves providing fundamental business skills training, utilizing technology, evaluating financial performance against other SMEs, and attending basic accounting courses. According to the study's findings, financial literacy and the success of SMEs are positively correlated. The study came to the conclusion that SMEs should invest in initiatives to advance financial literacy as well as obtain financial literacy skills that are tailor made for SMEs as skills applicable to large organizations may not be applicable to SMEs. The researcher suggests doing a study on the role of the government in promoting financial literacy in SMEs across all industries.	
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[bookmark: _Toc127651456][bookmark: _Toc137654635]1.0 Introduction
[bookmark: _Toc113828991]This research relates to an analysis of the effects of financial literacy on the performance of small to medium enterprises (SMEs). (A case study of carpentry manufacturing SMEs in Glenview Complex Area 8). This chapter intends to outline the background of the study, statement of the problem, research objectives, research questions, significance of the study, delimitation of the study, limitation of the study and assumptions of the study
[bookmark: _Toc127651457][bookmark: _Toc137654636]1.1 Background of study
According to Berman & Knight (2008), financial literacy is being able to read, analyse as well as managing together with communicating about personal financial positions that affect life. Servon and Kaestner, (2008) indicated that financial literacy is the capacity to assess, make rational decisions and manage money. Eresia-Eke & Raath, (2018) defined financial literacy as being capable of making financial related decisions rationally as well as planning for financial needs for the future. The researcher defines financial literacy as the knowledge and set of skills that permits a person to make an informed as well as operative decision using financial knowledge.
Financial illiteracy amongst SMEs is now a global phenomenon. Around the world, SMEs are failing to attain growth and profitability. This is mainly because of lack of financial literacy skills such as budgeting and record keeping to mention just a few (Hussain et al.2023) hence this calls the need for SMEs around the world to invest in education so as to get budgeting skills and record keeping skills together with other financial literacy skills required for SMEs to attain growth. Furthermore, in Malawi, Reserve Bank of Malawi took action in fighting financial literacy problems which hinders SMEs growth. SMEs in Malawi lacks financial literacy skills which result in 50% of the SMEs lacking access to finance and as a result hinders their growth (AFI, 2014). 
In Zimbabwe, the SMEs are lagging behind in terms of knowledge on financial literacy as such business growth remained subdued as most small to medium enterprises fall in the first five years of establishment (Mutengezanwa, 2018). Lack of financial literacy in SMEs affects their performance as it results in poor growth, poor sales, lack of competitiveness as well as instability among SMEs (Yusuf et al, 2013). In addition, when small to medium enterprises lack financial literacy, business failure is highly inevitable (Audet & St-Jean, (2007) hence the need for this research.
Numerous solutions have been put up in the literature already in existence, mostly with studies conducted in developing nations, in light of the potential implications. These tactics were the outcome of empirical research. According to Atsede, Patricia & Adebimpe (2008), in many instances, providing microloans should be accompanied by basic business skill training to increase the less privilege’s ability to manage money. General company management, risk management and capital investment decisions are the key topics covered in micro enterprise investment training. Making the greatest use of the microenterprise's limited financial resources is one of the decisions that goes into capital investments. Therefore, making the wrong choice could have long-term consequences for the company's profits as well as its ability to continue operating.
In addition, embracing new technology through making use of mobile devices as well as tools like financial management enables small to medium enterprise to improve their financial literacy (Rob, 2014). Furthermore, hiring accounting professionals “Accountants” as well as bookkeepers who are valuable partners can help manufacturing SMEs in managing as well as getting financial literacy to enhance the performance of their businesses (Rob, 2014).
Considering all the above mentioned facts, this study looks to address the effects of lack of financial literacy on the performance of manufacturing SMEs in developing countries using Glenview Complex Area 8 as the case study.
[bookmark: _Toc113828992][bookmark: _Toc127651458][bookmark: _Toc137654637]1.2 Statement of the problem
Previous studies have highlighted that the performance of manufacturing SMEs in Glenview complex area 8 is affected by financial illiteracy (Kaseke, 2012). Financial illiteracy has hindered the sustainability of these SMEs as well as their long term survival. The effects of financial illiteracy have been accelerated by the stiff competition which SMEs find themselves in. Since this competition is coming from fellow SMEs and well established carpentry manufacturers who are enjoying the benefits of being financially literate, SMEs without knowledge of budgeting, investing and general financial management find it hard to survive (Mutengezanwa, 2018). This study will provide ways of promoting financial literacy in order to improve performance among SMEs.
[bookmark: _Toc113828993][bookmark: _Toc127651459][bookmark: _Toc137654638]1.3 Research objectives
The objectives of the study are
i. To determine the contribution of financial literacy on the growth of carpentry manufacturing SMEs.
ii. To establish the financial literacy skills required in carpentry manufacturing SMEs.
iii. To explore ways of promoting financial literacy in carpentry manufacturing SMEs.
[bookmark: _Toc113828994][bookmark: _Toc127651460][bookmark: _Toc137654639]1.4 Research questions
i. What role does financial literacy play in ensuring the growth of SMEs in the carpentry manufacturing industry?
ii. What are the financial literacy skills required in carpentry manufacturing SMEs?
iii. What are the ways of promoting financial literacy in carpentry manufacturing SMEs?
[bookmark: _Toc113828995][bookmark: _Toc127651461][bookmark: _Toc137654640]1.5 Significance of the study
The study is believed to benefit the following category
[bookmark: _Toc127651462][bookmark: _Toc137654641]1.5.1 To the researcher
[bookmark: _Toc127651463]This investigation is a sectional requirement as per the Bachelor of Accountancy Honours Degree requisites, thus its accomplishment will help advance the researcher’s academic position, whilst gaining adequate knowledge on the effect of financial literacy on the performance of carpentry manufacturing SMEs in Glenview Complex Area 8.
[bookmark: _Toc137654642] 1.5.2 To Bindura University
Through publishing of journal and article there will be credit to the Bindura University as it improve its ranking among other universities, thereby earning preferences.
[bookmark: _Toc127651465][bookmark: _Toc137654643]1.5.3 Manufacturing SMEs in Glenview Complex Area 8
The research will help small to medium enterprises in Glenview Area 8 Complex understand the need for financial literacy in relation to the performance of their established businesses.
[bookmark: _Toc137654644]1.5.4 Scholars 
The research will help assist future researchers with empirical evidence on a related topic
[bookmark: _Toc127651466][bookmark: _Toc137654645]1.6 Assumptions of the study
The researcher assumed on the following assumptions:
i. Carpentry manufacturing SMEs in the case study are a reflection of all the carpentry manufacturing SMEs in Glenview Complex Area 8
ii. Respondents provided information honestly that was free from bias
iii. Respondents are aware of the concept of financial literacy 
iv. The effects are controllable
[bookmark: _Toc113828996][bookmark: _Toc127651467][bookmark: _Toc137654646]1.7 Delimitation of the study
[bookmark: _Toc113828997]The study focuses on the effects of financial literacy on the performance of carpentry manufacturing SMEs only as it does not consider other categories of SMEs. 
[bookmark: _Toc127651468][bookmark: _Toc137654647]1.8 Limitations of the study 
i. The population together with the sample size were drawn from registered SMEs in the local authority’s database and this creates a limitation on the study’s conclusions since those that are unregistered are not part of the study.
ii. The length of the questionnaire may have impacted the response rate as some of the respondents may have found it time consuming and decided not to participate, as a result this creates a limitation on the study’s conclusions since the uncooperative population constitutes part of the overall population whose views are fundamental to the study.
iii. Samples collected from the target population may not be truly symbolizing all carpentry manufacturing SMEs in Glenview Complex Area 8.
[bookmark: _Toc113828999][bookmark: _Toc127651472][bookmark: _Toc137654648]1.9 Definition of key terms
· Financial literacy is the set of skills and knowledge that permits a person to make an informed as well as operative decision using financial knowledge (Deakins, Logan & Steele, 2011).
· Small to medium enterprise is any corporate with less than 250 employees (Joel & Lussien, 2006).
· Performance of small to medium enterprise is a sign of a company’s long-term financial health (Bernheim, 2022).
[bookmark: _Toc127651473][bookmark: _Toc137654649]1.10 Chapter summary
[bookmark: _Toc127651474]The background of the study, objectives and research questions and most importantly the problem of the study were all analysed in this chapter together with the delimitation and limitation of the study. The following chapter examines the literature review of numerous authors.
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[bookmark: _Toc137654651]LITERATURE REVIEW



[bookmark: _Toc105839707][bookmark: _Toc127651476][bookmark: _Toc137654652]2.0 Introduction
This chapter gives a thorough examine to the pre-existing ideas together with the related investigations which supports this study that has been previously done.
[bookmark: _Toc105839708][bookmark: _Toc127651477][bookmark: _Toc137654653]2.1 Theoretical framework
[bookmark: _Toc105839709][bookmark: _Toc127651478]Theories underpinning the study were presented by the researcher below.
[bookmark: _Toc137654654]2.1.1 Knowledge Spill Over Theory
Performance of SMEs relies on acquiring knowledge and not relying on opportunities. Agents with new knowledge endogenously pursued the knowledge of exploitation. According to Zoltan al (2013), this implies that stock of knowledge is where knowledge spill over comes from and a relationship exists between such spill over and the performance of small to medium enterprise. This theory will assist in seeing if the knowledge spill over has a negative or positive effects on the performance of manufacturing SMEs in Glenview Complex Area 8. This theory will help understand if a difference exist between economic knowledge and financial literacy.
[bookmark: _Toc105839710][bookmark: _Toc127651479][bookmark: _Toc137654655]2.1.2 Goal setting theory
With the goal setting theory, outcomes are as a result of conscious goals and intentions. How an individual perform tasks determines the personal goals (Locke and Latham, 1990). Big performance among SMEs is as a result of established goals. Ability to perform tasks is required among individuals. This tells that financial literacy program for manufacturing SMEs in Glenview Complex Area 8 needs to be more effective on financial well-being.
[bookmark: _Toc105839711][bookmark: _Toc127651480][bookmark: _Toc137654656]2.1.3 Expectancy theory of motivation
Expectancy theory of motivation, the results are based on effort and as such results come as because of performance. The things that excite people are the ones that may successfully produce desired results (Mandell & Klein, 2007).
According Mandell et al (2007) in regards to expectancy theory of motivation, financial literacy drivers relies on expectations people have placed on the program as well as the reward that is expected from the outcome. This entails with an individual observing financial literacy in enhancing the quality of the decisions they make, they would also be encouraged to take part in them by improving their long-term seeming outcome which is their financial freedom. The expectancy theory is ideal in this study as it will help carpentry manufacturing SMEs in Glenview Complex Area 8 to understand the importance of expertise knowledge so as to enhance their performance.
[bookmark: _Toc137654657]2.2 Key concepts
[bookmark: _Toc137654658]2.2.1 Financial literacy
It is the skill to fully understand and effectively apply different sets of financial skills that includes investing, personal financial management and budgeting (Deakins, Logan & Steele, 2011). This in tells financial literacy encompasses personal financial management, budgeting as well as investing.
[bookmark: _Toc137654659]2.2.2 Performance
It is the business ability to profit from the resources and achieve its objectives (Bernheim, 2022). This in tells performance is judged on profitability together with the business’s ability to meet all its stated objectives. 
[bookmark: _Toc105839712][bookmark: _Toc127651481][bookmark: _Toc137654660]2.3 The contribution of financial literacy on the performance of carpentry manufacturing SMEs.
Nyandwi and Mpora (2021) envisaged that financial literacy plays an important role on the performance of manufacturing SMEs through assisting in budgeting, financial risk management, savings, spending, debt and investments to mention just a few. These are decisions that are recurring that requires some degree of financial literacy as they involve many levels of complexity. As a result, for survival and growth of SMEs, financial literacy is an important skill to have. 
[bookmark: _Toc105839713][bookmark: _Toc127651482][bookmark: _Toc137654661]2.3.1 Strong performance and business sustainability
Financial literacy in the performance of manufacturing SMEs leads to strong business performance and business sustainability (Bajaj and Gupta, 2018). Financial literacy skills will assist manufacturing SMEs in Glenview Complex Area 8 to enhance their performance as well as have strong business sustainability.
[bookmark: _Toc105839714][bookmark: _Toc127651483][bookmark: _Toc137654662]2.3.2 Enables business superior growth
Having financial literacy among manufacturing SMEs enables superior growth and on the contrary, when manufacturing SMEs lacks financial literary skills, business growth is hindered (Braunstein & Welch, 2016), hence this cause the need for manufacturing SMEs in Glenview Complex Area 8 to encompass financial literary knowledge so as to foster their growth.
[bookmark: _Toc105839715][bookmark: _Toc127651484][bookmark: _Toc137654663]2.3.3 Promote innovation
Financial literacy knowledge promotes innovation (Cork & Nixson, 2020). Through financial literacy, the decision made will promote innovative as well as effective solutions for business performance improvement as well as sustainability. When the manufacturing SMEs in Glenview Complex Area 8 become financial literacy, this implies that innovation will come into play in the manufacturing sector leading to possibilities of opening new avenues for their businesses such as diversification. 
[bookmark: _Toc105839716][bookmark: _Toc127651485][bookmark: _Toc137654664]2.3.4 Enable manufacturing SMEs to make the correct business decision
With the knowledge of financial literacy, manufacturing SMEs will have the ability to make correct business decisions (Nyarko and Tutu, 2019). Correct business decision comes because of financial literacy, therefore the study looked at the financial literacy level of manufacturing SMEs in assisting them to have the ability to make correct business decisions.
[bookmark: _Toc105839717][bookmark: _Toc127651486][bookmark: _Toc137654665]2.3.5 Make the manufacturing SMEs able to survive in the competition
Financial literacy creates room for manufacturing SMEs to survive in the competitive market (Wise 2016). Glenview Complex Area 8 is characterised by many carpentry manufacturing SMEs and as such competition is higher hence the need to conduct a research looking at the effects of financial literacy on SMEs performance.
[bookmark: _Toc105839718][bookmark: _Toc127651487][bookmark: _Toc137654666]2.3.6 It ensures manufacturing SMEs know about budgeting to increase their performance
For manufacturing SMEs to know about budgeting and increase their performance, financial literacy plays a significance role (Cude, Lawrence and Lyons, 2019). Financial literacy enables business owners to create budgets and handle deficits and surpluses in the event that they are necessary. A financially sound company spends its income in accordance with the budget and is aware of the risk involved with its finances. Wachira and Kihiu (2012), were of the view that financial literacy allows businesses to properly manage its financing and have greater control of the finance in the long run thereby reducing business failure. Financial literacy enables newly established businesses to budget and do the savings for the future.
Moreover, financial literacy give improved knowledge on the financial products and services thereby allowing businesses to take part in their sector and taking financial products and being able to plan actively as well as saving (Capuano & Ramsay, 2011). Calderon (2014) was of the view that high level of financial literacy resulted in access to increased financial services which enables businesses to source the funds for their survival and growth. He was of the view that using bank accounts has a significance importance as it gives private management of business funds, reducing theft as well as act as a reliable way in facilitating savings. According to Cole and Fernando, (2008), an important role exists for financial literacy in the sector of insurance as businesses acquiring insurance services should be able to ascertain the chances of the risk occurring with the pay outs. 
[bookmark: _Toc105839719][bookmark: _Toc127651488][bookmark: _Toc137654667]2.3.7 Making product comparison
Azam and Abdul, (2018), envisaged that financial literacy equips seasoned firms with the know-how and abilities to evaluate the applicability of various financial goods and services. Financial literacy allows small to medium enterprises avoid potential financial risks and increase financial access (Calderon, 2014).
[bookmark: _Toc105839720][bookmark: _Toc127651489][bookmark: _Toc137654668]2.3.8 Diversification and risk management
Studies done in developing countries indicated that with financial literacy, an exceptional ability is displayed in managing business financial resources (Lusardi and Mitchell, 2018). With their diversified portfolio assets, business are shown in the stock market and this have led to careful debt management as well as avoiding high interest rates and expensive mortgages. As a result of financial expertise, businesses will act logically, refraining from unsafe credit facilities and expensive financial items (Capuano & Ramsay, 2011).
[bookmark: _Toc105839721][bookmark: _Toc127651490][bookmark: _Toc137654669]2.3.9 Long term planning and savings
[bookmark: _Toc105839722][bookmark: _Toc127651491]The study done with Nusrate and Rahman, (2020) indicated that SMEs that get education on financial literacy will indicate positive financial behaviour for example planning and saving for the business’ long run, leading to a conclusion that there is a link between financial behaviour as well as financial education. They also presented that educated SMEs in terms of financial literacy understand the importance of savings as compared to the uneducated SMEs.
[bookmark: _Toc137654670]2.3.10 Creation of wealth
Japelli & Padulo, (2012) and Lusardi & Mitchell, (2011) pointed out that a relationship does exists between financial literacy and wealth. They indicated that optimal choices in investment that ensures positive returns in businesses resulted from financial literacy. A sound financial decision increases SMEs sense in financial security and enables business growth. Financially knowledgeable businesses are likely to get much prosperity as compared to businesses who are not.
[bookmark: _Toc105839723][bookmark: _Toc127651492][bookmark: _Toc137654671]2.3.11 Enhances business success
Oseifuah, (2010) and Wise, (2016) indicated that financial literacy among business leads to business success. Bruhn and Zia (2021) highlighted that through financial literacy, positive business outcomes are enhanced. Braunstein & Welch, (2016), suggested that issues of financial management are of paramount important in start-up businesses and as such it is accountable for the high rate of failure among SMEs because financial management is the main achievement feature in business which is being avoided by management. Kotze and Smit (2008) suggested that for businesses to be successful, they need to be eligible in the matters of financial literacy. The result of financial illiteracy adversarial financial behaviours such as inadequate planning, inability to keep business records that are up to date, spending more than one’s income and shifting venture plans come into play.
[bookmark: _Toc105839724][bookmark: _Toc127651493][bookmark: _Toc137654672]2.3.12 Encourages participation in the financial market
Financial literacy resulted in much contribution in the financial markets among SMEs which then increases SMEs chances to access finance (Hotz-Hart and Labuschagne, 2021). A healthy SMEs sector is created between connections among SMEs and financial institutions. The authors also did a study that showed that majority of entrepreneurs lacked access to basic financial services, in which saving their takings of the day is required.
Hotz-Hart and Labuschagne, (2021), indicated that financial literacy is of paramount importance among SMEs through reducing social exclusion, and increasing buying control, innovation and competitiveness and responsible financial behaviour. They pointed out that a link exist between sound financial decisions, business performance and financial literacy. Research shows that financial literacy enables new ventures to access finance easily (Wise, 2016), reducing loan defaults (Kotze & Smit, 2008), as well as assist businesses in boosting their sales, leading to positive corporate performance (Bruhn & Zia, 2021).
[bookmark: _Toc105839725][bookmark: _Toc127651494][bookmark: _Toc137654673][bookmark: _Toc105839726][bookmark: _Toc127651495]2.4 Financial literacy skills required in the carpentry manufacturing industry
[bookmark: _Toc137654674]2.4.1 Budgeting Skills
For SMEs to be profitable they need to have budgeting skills. If the skills level of budgeting is low, the skills provided through training will likely not be enough to handle the SMEs planning aspects. Budgeting skill is of paramount important towards ensuring good performance among SMEs. The budgeting skills gained help the SMEs towards increasing business profitability and sales. Smooth running of the business is also ensured through budgeting skills (Grinstein-Weiss, Russell, Gale and Key, 2018).
[bookmark: _Toc105839727][bookmark: _Toc127651496][bookmark: _Toc137654675]2.4.2 Skills of keeping records
Across the world, Zimbabwe included, majority of established owners of businesses are daunted by the thought of accounting and record keeping. However, the two are not complicated. Accounting and record keeping are two of the basic means of keeping track of revenue and expenditure for improving probability of making a profit, as well as collecting the financial data required for filing various business tax returns skills (Grinstein-Weiss, Russell, Gale and Key, 2018). Major aim of record keeping is to reflect business's revenue and expenditure and there is no specific format for record keeping. The accrual or cash method are used by other businesses to credit their accounts.  Ledgers and reports may be created by SMEs, or they may rely on accounting (Siekei, (2013).
[bookmark: _Toc105839728][bookmark: _Toc127651497][bookmark: _Toc137654676]2.4.3 Debt Management Skills
Hong, Rho and Han (2019) pointed out that a key challenge in the progression of SMEs is lack of equity and debt financing. For manufacturing SMEs to be successful they need to have access to finance, so that they assist in economic development of a country. Manufacturing SMEs mostly in Zimbabwe as well as Africa as a whole have failed in meeting the requirements imposed by financial institutions, placing SMEs at risk as they do not have collateral and lack enough evidence that support their ability of repaying loans (Idowu, 2010). With lack of finance, SMEs will not embrace new technologies as well as expanding and compete in international markets or have business partnerships with larger entities.
[bookmark: _Toc105839729][bookmark: _Toc127651498][bookmark: _Toc137654677]2.4.4 Financial Data Analysis Skills
SMEs financial data is of paramount important as they assist in decision making and ensuring the on-going success of the business (Forbes (2018). Manufacturing SMEs in Glenview Complex Area 8 lacked data analysis skills for them to increase their business performance hence the purpose of this study was to analyse the effects of financial literacy regarding the performance of manufacturing SMEs in Glenview Complex Area 8.
[bookmark: _Toc105839730][bookmark: _Toc127651499][bookmark: _Toc137654678]2.4.5 Proficiency in Accounting Software
[bookmark: _Toc105839731][bookmark: _Toc127651500]Common spread sheet and reconciliation software relies on financial literacy. In addition, financial literacy skills is indicated by the ability for project management, database reporting, financial statements, compliance, financial reporting and analysis (Amara, Osman and Anwar, 2020). SMEs in Glenview Complex Area 8’s financial literacy will be measured based on their proficiency in accounting software. There is need for manufacturing SMEs in Glenview Complex Area 8 to be proficiency in accounting software.
[bookmark: _Toc137654679]2.5 Ways for promoting financial literacy amongst the carpentry manufacturing SMEs
[bookmark: _Toc105839732][bookmark: _Toc127651501][bookmark: _Toc137654680]2.5.1 Basic business skill training
Makore and Mapikela, (2018) pointed out that acquiring basic business skill through training is of paramount important together with providing micro loans to enhance the ability of the less privileged to manage funds. Risk management, general business management as well as capital investment decisions are addressed in the training of micro enterprise investment. Capital investment decisions encompasses the distribution of the microbusiness limited capital funds rationally to increase the chances of getting higher returns. As such, wrong decisions results in having long lasting effects on the profits and the overall survival of the business.
[bookmark: _Toc105839733][bookmark: _Toc127651502][bookmark: _Toc137654681]2.5.2 Embracing technology
By using mobile devices and tools, for example financial management will enable manufacturing SMEs to improve their financial literacy (Jagero and Obura, 2020). This calls the need for the researcher to look on effects of financial literacy regarding the performance of SMEs in Glenview Complex Area 8.
[bookmark: _Toc105839734][bookmark: _Toc127651503][bookmark: _Toc137654682]2.5.3 Hiring accounting professionals
Accountants and bookkeepers have a significant role in assisting small to medium enterprises in managing and getting financial literacy to enhance the performance of their businesses (Ali and Othman, 2021) hence this calls the need for the researcher to look on effects of financial literacy regarding the performance of manufacturing SMEs in Glenview Complex Area 8.
[bookmark: _Toc105839735][bookmark: _Toc127651504][bookmark: _Toc137654683]2.5.4 Taking a basic accounting course
Taking a basic accounting course which would facilitate financial literacy promote financial literacy among manufacturing SMEs. Taking a basic accounting course played a role in assisting manufacturing SMEs to effectively interpret their financial statements and take action accordingly (Ketron and Smith, 2019).
[bookmark: _Toc105839736][bookmark: _Toc127651505][bookmark: _Toc137654684]2.5.5 Comparing financials with other SMEs
[bookmark: _Toc105839737][bookmark: _Toc127651506]By comparing financials with other manufacturing SMEs in their industry, manufacturing SMEs will improve their financial literacy (Ketron and Smith, 2019). Comparing financials with other SMEs will help manufacturing SMEs in improving their performance and as such the research purpose aimed at looking at effects of financial literacy on the manufacturing SMEs in Glenview Complex Area 8 by looking at the ways for promoting financial literacy among SMEs.






[bookmark: _Toc137654685]2.6 Conceptual framework
      Independent                                         Moderating                                     Dependent
Figure 2.1: Conceptual Framework                                             Source: Author’s Construction 	Financial literacy skills
· Budgeting 
· Record keeping
· Debt management strategies
· Financial data analysis
 
 
 
· Lack of education and training
· absence of technology 
              Performance
· Business growth
· Innovation
· Business survival

[bookmark: _Toc137654686]2.7 Empirical review of literature
Barte (2022). Financial literacy in SMEs
Barte (2022) researched on financial literacy in SMEs, descriptive research survey design was used and the findings were that financial literacy was linked to performance. Entrepreneurs with lower levels of financial literacy were recorded as it was indicated that there was lack of monitoring of profit and losses, there was also a lack financial records and lack of cash management practices. High interest loans were indicated on vendors.   Education and training among SMEs was therefore recommended to enhance financial literacy. Other studies, failed in establishing a relationship between financial literacy on transaction cost as well as performance of SMEs.
Musoh & Ibrahim (2014). Relationship between record keeping and financial performance
The authors carried a study on financial performance and record keeping. Survey research design was utilised and it was found that financial literacy played a role in preparing financial statements which is vital in assessing the performance of businesses. To facilitate the process of record keeping, large organisations use high technology computerized accounting systems. In small firms, transaction numbers are likely to be limited and few compared too much larger firms. Keeping of proper records led to financial companies granting credit easily due to the fact that record keeping helps financial institution firms to evaluate the credit worthiness of business before the business is granted with the finance to run its business. SMEs faced a difficult to information asymmetry as a result of not having accounts records, inadequate financial statements as well as business plan there by reducing the chances of SMEs to access credit when they need. The authors also pointed out that the lack of skills regarding financial literacy which include operating skills, finance skills and accounting skills give challenges for SMEs to borrow funds. It was therefore recommended for SMEs to engage in record keeping to enhance their performance.
Josh et al (2021). Relationship between budgeting and SMEs performance
Studies were carried out on budgeting and SMEs performance in which a survey research design was utilised to give facts on the link between the performances of entities and budgeting literacy. This indicated that even though large organisations have detailed budgeting process, SMEs lacked the knowledge required in preparing the budgets and the structures to support budgeting process, nor recognised the significance of need to have a budget to improve their operations. The challenges were brought on by insufficient accounting systems, which made it impossible for budget planning and providing quick access to accurate and sufficient data for monitoring revenues and expenses. SMEs encounter important difficulties due to lack of co-operation, accountability issues, inability to understand the process of budgeting, setting of unrealistic estimates and inability to meet deadlines which made the use of the budget impractical. It was therefore recommended for SMEs to engage in budgeting to enhance their performance. 

Bruhn and Zia (2021) Impact of financial literacy in the SMEs in Bosnia and Herzegovina.
The study adopted a descriptive survey research design, collecting data from SMEs based in Bosnia and Herzegovina. It was deduced that business outcomes and practices found that entrepreneurs having lower than average financial literacy impacted several of their business practices, such as keeping separate their individual and business bank accounts, as well as making investments in their business and it was therefore recommended for SMEs to enhance their financial literacy level through education and training to enhance their performance.
Kimani & Ntoiti (2015).  Factors affecting the Performance of SMEs in Bojonegoro Regency.
The authors looked at factors affecting SMEs performance in Bojonegoro Regency. A survey research design was utilised and the findings were that financial literacy enables entrepreneurs to make projections of revenue as well as expenses, budget planning and debt management. Record keeping training and banking services made it easy for them in accessing credit which affect business performance positively and it was therefore recommended for SMEs to engage in financial literary to enhance their performance.
Tamimi and Kalli (2019). The effects of financial literacy on financial knowledge.
They analysed the effects of financial literacy regarding financial knowledge. A survey research design was utilised and the results indicated that field of activities that are individual affects the financial literacy level and the individuals who invest in their financial awareness possess a high degree of financial literacy. Getting additional information will result in improving financial attitude. The findings also reviewed that males has higher financial literacy together with more income compared to females. It was therefore recommended to enhance financial knowledge through education on financial management.
Wise (2016). The effects of financial literacy on the survival of new created businesses.
The study looked at the effects of financial literacy on the chances of survival of new created businesses. Survey research design was utilised. The impact of financial literacy on the ability of firms to repay loans as well as business sustainability was examined in the study. Examining ratios and financial statements was done due to increased financial statement output and, by extension, the likelihood of loan payback, which lowers the likelihood of the business to fail. Information was gathered from 609 entrepreneurs who were young and had just received the loan to establish their businesses. With the research questions, it aimed at assessing whether these entrepreneurs made use of financial reports as well as show the frequency they produced these reports. The findings indicated that entrepreneurs who produced their financial reports were successful in their business whereas entrepreneurs who failed to produce and create financial reports were facing a challenge in their businesses and it was therefore recommended for entrepreneurs to produce their financial reports to be successful.
Sucuahi (2020). The degree of financial literacy amongst SMEs in Davao City, Philippines.
The researcher looked on the degree of financial literacy amongst SMEs in the city of Davao. Financial literacy was measured using budgeting, record keeping, savings as well as personal finance. Information was gathered from 100 SMEs who were randomly chosen to answer the questionnaire. Descriptive survey research design was utilised and the findings were that, financial records of businesses were not kept formally and business transactions were recorded on a piece of paper and it was therefore recommended for SMEs to keep their financial records. Ability to pay loans was also indicated by the respondents as they know the dangers of not paying the loan. They did not borrow from formal financial institutions but rather acquired from Indian National Lender and budgeting was not practiced often. As indicated in other studies, a correlation exists between financial literacy and education level since women had lower financial literacy than males did.
Eresia-Eke and Raath (2018). Impact of financial literacy on the growth of businesses
In divergence, the authors did research to see if financial literacy had any impact when it comes to the growth of businesses. A survey research design was utilised and it was deduced that business success lies on financial literate founders who are able to make strong financial decisions. Snowball and judgement sampling technique was utilised by the researcher to collect information in South Africa, Gauteng province from 105 respondents. To measure financial literacy, perceptions of personal financial literacy and record keeping was used whilst business growth was assessed with strategic, financial, and structural growth. Many respondents indicated that financial records were up-to date. Payroll or financial statements, journals, source documents and ledgers were the ways in which records were kept. 50% proved to be financially literate while 50% were financially illiterate and as such, they get training and education focusing on financial literacy. There was a link between SMEs perception regarding their own financial literacy as well as exposure to other type in education or financial training. The results showed that many respondents experienced growth in their business, however no notable relationship was statistically established among the founder’s perceived business growth and financial literacy.
Fatoki (2017). To discover the level of financial literacy among South African microbusiness owners.
The research aimed at discovering the degree of financial literacy among microbusiness owners. The research was carried out in Johannesburg in which questionnaires that were self-administered were utilised to gather the required data. A sample of 76 respondents was identified using convenience sampling and snowball techniques. To measure financial literacy, the researcher assessed whether financial records were kept by the respondents, the idea of business language and sources of funds, to see if they used business language in their operation. Survey research design was utilised and the findings ascertained that many of the microbusinesses have been using manual methods and lacked financial planning. The research also revealed that they had personal bank accounts but no business accounts, meaning they didn't deposit their daily sales and didn't do any investing. They were familiar with simple commercial terms, but not so much with more complicated terms, and they also showed weak finance and information relation skills which affected their business performance negatively. The research further indicated that the respondents lacked email address, web pages as well as internet access. Major respondents lacked insurance so as to cover their business against any harm which can affect the business negatively. Though the respondents know of the commercial banks, they lacked knowledge on how to access funds from these commercial banks. The conclusion made from the study was that SMEs had low levels of financial literacy and as such their performance in terms of sales and profit was recorded to be very low.  It was therefore recommended for education and training on financial literacy amongst SMEs.
Occo (2014). Analysing financial literacy amongst Philippine women business owners
[bookmark: _Toc105839738]The author inspected 146 Philippine women who were entrepreneurs for financial literacy. Survey research design was utilised. Single construct and record keeping was utilised to quantify financial literacy. The conclusion made according to the respondents who kept track of their costs in notebooks was that women entrepreneurs had poor levels of financial knowledge. It was therefore recommended to train and educate women to enhance their level of financial literacy.
[bookmark: _Toc137654687]2.7 Literature gap
[bookmark: _Toc105839739][bookmark: _Toc127651507]Various studies have been conducted on numerous areas on financial literacy and business performance based on the literature examined above. However, no research has been done on the effects of financial literacy on the performance of SMEs using Glenview Complex Area 8 as the case study. By ascertaining the effects of financial literacy on the performance of SMEs, this study will close this gap.
[bookmark: _Toc105839740][bookmark: _Toc127651508][bookmark: _Toc137654688]2.9 Chapter summary
[bookmark: _Toc127651509]Financial literacy affect the performance of manufacturing SMEs by promoting business sustainability, business growth, promoting innovation and enabling business to survive in the competition. Financial literacy skills required by manufacturing SMEs are debt management skills, data analysis skills, budgeting skills, record keeping skills to mention just a few. To promote financial literacy among manufacturing SMEs the following need to be done, that is manufacturing SMEs financial training, taking a basic accounting course, embracing technology to mention just a few. The next chapter will present research methodology which will be used in this study.









[bookmark: _Toc137654689][bookmark: _Toc127651510]CHAPTER III


[bookmark: _Toc137654690]RESEARCH METHODOLODY



[bookmark: _Toc127651511][bookmark: _Toc137654691]3.0 Introduction
Wilkinson (2006) defines research methodology as certain operations or techniques used to recognise, elect, process, and analyse data about a given topic. This chapter addresses two major questions which are how data was collected and how it was analysed. Research design, population and sampling, sampling methods, research instruments, data collection procedures, data presentation, reliability and validity were also addressed in this chapter by the researcher. 
[bookmark: _Toc127651512][bookmark: _Toc137654692]3.1 Research design
Research design explains how to carry research and analyse it (Cresswell, Plano and Clark, 2014). A research design specified the methods and steps to be taken to gather the desired information. In the research, descriptive survey research design was employed. Research design was an agenda that had been created to answer questions of the research questions. Research designs were of different types which include case study, experiment and survey (cross sectional survey and longitudinal survey), explanatory, conclusive and descriptive research designs. 
Survey Method allowed the researcher to get views of many individuals at once by using the questionnaire. Surveyed Method allows many differentials to be examined at one point. Glenview Complex Area 8 has many SMEs in carpentry manufacturing and a survey method would be the most appropriate as it makes it possible for a variety of variables to be studied at a single point.  It also relied on primary. Descriptive research survey research design was carried with specific objectives and as such a definite conclusion was drawn. With descriptive survey method, more and reliable information was collected. The use of descriptive survey was more authentic as it acknowledges everything observed as normal and was again observed somewhere else under similar conditions hence the researcher used descriptive survey research.
[bookmark: _Toc127651514][bookmark: _Toc137654693]3.2 Population and sample
A research population constituted the whole population in which a sample that is a true representation of the entire population was to be drawn. It was a vital element in research as it enabled conducting of research, there wouldn’t be a research without a population hence its importance. A sample was drawn from the population in which the research questions were answered. Samples make it easy for the researcher to collect information as well as making conclusions.
[bookmark: _Toc127651515][bookmark: _Toc137654694]3.2.1 Target Population
The target population constituted 400 carpentry manufacturing SMEs operating in Glenview Complex Area 8 (Harare city council, 2022). Glenview Complex Area 8 was selected to yield the target population due to the fact that it was where most carpentry manufacturing SMEs were located in which they require financial literacy skills to promote their business growth as well as sustainability. 
[bookmark: _Toc11063954][bookmark: _Toc127651516][bookmark: _Toc137654695] 3.2.2 Sample and sample size
A good sample is a minor version of the population, only mini (Fink, 2016). Kinyua, (2014) pointed that sample size should be big and must have some proportional link to the magnitude of population on which it is drawn. Richardson, (2016), at minimum 35% is the tolerable percentage that yields a true demonstration of the entire population that got elements lower than 500. 
[bookmark: _Toc137569332]Table 3.1: Population and sample size
	POPULATION SIZE
	DETERMINATION
	SAMPLE SIZE

	Carpentry manufacturing SMEs in Glenview Complex Area      400
	35/100*400
	140

	Total population                      400
	35%
	140


Basing on the workings above, study sample was 140 respondents
[bookmark: _Toc11063955][bookmark: _Toc127651517][bookmark: _Toc137654696]3.3 Sampling method
Sampling is the process of selecting people to take part in a study who are a true representation of the population (Igwenagu 2016). The process was done to come up with conclusions based on the selected sample which was used for making decisions. Probability and non-probability sampling were the sampling methods used. Probability sampling was the process used to select a sample from the population that is a true representation and recognises every variable. Probability sampling methods covers multistage systematic, systematic random sampling, cluster and stratified sampling. Regarding non-probability sampling, the researcher chose the sample from the population using subjective judgement, instead of random probability sampling. The technique of non-probability sampling comprises of snowball sampling, the criteria present in the research is requested to detect and recommend others which can be fit for the inclusion, a useful technique when participants was difficult to locate. This study used random sampling technique. 
[bookmark: _Toc11063956][bookmark: _Toc127651518][bookmark: _Toc137654697]3.3.1 Random Sampling technique
Random sampling was the only method of probability sampling technique used for choosing subjects. Every element that is in the population has the same chance and probability to be chosen in the sample. The selection was based on chance, a fair sampling method. Sample size need to be high, more than limited hundred to enable simple random sampling to be applied in a good manner. In selecting simple random sampling, a list of every member was prepared, each member marked with particular number, from the population, random sample was done with methods either random number table or random number generator software. To reduce errors,  an approach called method of lottery was used whereby each participant of population was numbered systematically, writing each figure on a distinct piece of paper that were mixed and picked at random from a box. Random sampling, one of the greatest ways to obtain unbiased outcomes in the research, covers selecting participants from population by random means, all participants have the same chance to be selected from the population under research. 
[bookmark: _Toc11063957][bookmark: _Toc127651519][bookmark: _Toc137654698]3.3.2 Justification for using probability random sampling technique
[bookmark: _Toc11063958][bookmark: _Toc127651520]Random sampling is a top way to obtain unbiased outcomes in conducting a research hence in order to avoid biased results the researcher choose simple random sampling (probability sampling) as each subjects have equal chance of being selected. Glenview Complex Area 8 were characterised by many carpentry manufacturing SMEs hence choosing the participants at random was the best method.  
[bookmark: _Toc137654699]3.4 Research instrument
Research instrument is used to collect data suitable to both quantitative and qualitative approach (Saunders and Clark, 2006). These approaches are measurement tools intended to obtain facts regarding a subject that would be of interest to the research subjects. Discussion groups, case logs, focus group schedules, observation, interviews, questionnaires, life tells and history stories constituted the research instruments. The study employed interviews and self-administered questionnaires in order to enhance primary data. 
[bookmark: _Toc137654700]3.4.1 Questionnaire description
A questionnaire was defined by Igwenagu (2016) as a list of questions that are written down and given to participants. Making a questionnaire constitutes determining the objectives of the study and writing of content. The researcher used closed ended questionnaire which allows respondents to pick an answer from the suggested list of answers. Likert Scale was used to prepare the questionnaire in various sections offering the following alternatives; very large extent, large extent, moderate extent, small extent and very small extent. 
[bookmark: _Toc137569333]Table 3.2: Likert Scale
	Attitude
	very large extent
	large extent
	moderate extent
	small extent
	very small extent

	Points
	5
	4
	3
	2
	1


Source: Cresswell (2014)
3.4.1.1 Advantages of a Questionnaire
· Data was obtained in large quantities, cheaply and in a short amount of time.
· Collected data was not difficult to analyse both objectively and scientifically compared to other research methods. 
· The questionnaires allowed more data to be collected accurately which gave room to greater comparison of responses.
· Self-administered questionnaires helped obtain adequate and specific information which provided depth in the research information.
3.4.1.2 Disadvantages of Questionnaires
· Some of the people did not like to participate.
· It was hard to deduce if a respondent was honest in answering the questions.
[bookmark: _Toc137654701] 3.4.2 Description of interview
[bookmark: _Toc127651521]The term interview originates from Latin and middle French words meaning to “see between” or “see each other”, private meeting among people when there is asking of questions and obtaining of answers (MacDonald and Headlam, 2008). The aim of the conversation is to acquire information so as to generate results and give recommendations. Research interview constituted interviewee, the one who responds to questions asked in the interview and interviewer who possess questions to be asked. Interviews are categorized into three forms, structured interview which is formal, organized and includes several interviewers denoted as panel interview, unstructured interview in which the interviewer provide structure to the interview, open ended question are asked as interviewer is willing to hear more from interviewee and semi structured interview where the interviewer is not following a formal list of  inquiries, open ended question are asked, allowing for dialogue with interviewee instead of questions as well as answers which are to the point. The researcher used structured interviews.
3.4.2.1 Merits of Interviews 
· Detailed information was provided by the interviewee together with assessing the body language and the change in tone which helped the interviewer assess if the information being provided was accurate or not
· Both the interviewer and interviewee had the opportunity to ask for clarification, which cannot be achieved from using questionnaires only
· In order to obtain rich, full stories that were rich and containing information required for this project, the research questions were structured with the objective of answering the research objectives. 
3.4.2.2 Demerits of Interviews
· The process of planning and searching for willing interviewees was a little time consuming.
· Some of the interviewees were unwilling to disclose more information as they feared that it might be made public.
[bookmark: _Toc137654702]3.4.3 Justification for using interviews and questionnaires.
Since Glenview Complex Area 8 is characterized by many carpentry manufacturing SMEs, by using questionnaires, the researcher will quickly gather more data, cheaply, from many respondents, unlike having a discussion group. Questionnaires and interviews assist the researcher to conduct the research alone without influence on reliability as well as validity. Outcomes from questionnaires are simple to analyse, conclude and give recommendations. With interviews, quality data will be obtained by researcher through verbal and nonverbal communication.
[bookmark: _Toc122707729][bookmark: _Toc137654703]3.5 Data collection methods
Primary sources were used by the researcher to acquire the required data.
[bookmark: _Toc122707730][bookmark: _Toc137654704]3.5.1 Primary data
Kabir (2016) described primary data as information that is more trustworthy, objective and real as it has not been published yet. Since primary data has not been altered or modified by anyone, it is the only kind that can be used to conduct research as it is more reliable than secondary data. Research based only on secondary data is more likely to be biased and is less trustworthy because there is a significant likelihood that the data may have been altered by others.
The process of obtaining this kind of data, however, is very costly and time-consuming because it must meet high standards, be precise, be collected in the preferred format, and be checked to ensure that the information was not manufactured. Primary data sources are scarce, and this is typically due to shortage of population and resources.
[bookmark: _Toc11063960][bookmark: _Toc127651522][bookmark: _Toc137654705]3.6 Data collection procedures
Questionnaires were used by the researcher to collect data. The questionnaire comprises of questions that focuses on giving answers that addresses the research problems. From the sample selected, questionnaires were distributed. 134 people were to give answers to questionnaires provided to them and 6 respondents attended interviews to make a total sample of 140 respondents. The individuals who were selected randomly from the sample were provided space to fill the requested information on the questionnaires which were left in the possession of the respondents and collected the next day. This allowed the respondents to give honest responds as they had ample of time to settle down and answer at their own pace without the researcher breathing down on their necks. On interviews, the researcher contacted them on a face to face basis, with structured questioning where interviewer asked questions in different ways to enable large amount of information to be obtained. 
[bookmark: _Toc127651523][bookmark: _Toc137654706]3.6.1 Justification for the data collection procedures
The procedure of using questionnaires was used as the researcher on his own distributed them and later collected them on his own which is relatively cheap compared to more costly procedures such as direct observation as they require more time. By leaving questionnaires with respondents, enough time was granted to respondents to critically analyse and therefore give strong responds without being hurried, since the questionnaires were to be collected in the next day. The researcher collected data using interviews as this enabled interviewer to interact with participants so as to fetch more information.
[bookmark: _Toc127651524][bookmark: _Toc137654707]3.7 Analysis procedure and Data Presentation
Qualitative and quantitative methods were used to examine data. Qualitative data analysis is the act of giving meaning and organization to the volume of data acquired. Building a framework to convey the essence of what the data reveals is a step in the process, identifying significant patterns, selecting significance from trivia and limiting the volume of raw information. Thematic data analysis was used in this study. This technique works best with structured or semi-structured interviews or qualitative data. The data was made easy to analyse as the data was categorized into different sections by the tool. The merits of using this tool was its ability to pick up trends that are disagreeing as well as agreeing on an issue. In order to grasp the data better, the researcher became familiar with the themes, data and codes regularly throughout the course of the study. The ability to organize data into themes and sub-themes helped explain the effects of financial literacy in the carpentry manufacturing SMEs and made thematic content essential for the research. With quantitative data analysis, SPSS software was utilized by the researcher. The researcher also examined thoroughly on questionnaires given back by respondents for assessment and analysis of questionnaires not completed or the ones that got spoiled. Frequency tables and pie-charts were used in describing, clarifying and presenting data so as to make recommendations and draw conclusion. 
[bookmark: _Toc127651525][bookmark: _Toc137654708]3.7.1 Justification for analysis procedures and data presentation
Data was offered qualitatively as well as quantitatively, though greater prominence was on the qualitative method. With qualitative and quantitative methods, objectives became clear with appropriate evidence. The researcher gained confidence in the research document with the presentation of facts. The research was presented in a systematic way as all collected data was analysed, organized and well presented. 
[bookmark: _Toc137654709]3.8 Reliability and validity
[bookmark: _Toc137654710][bookmark: _Toc11063963][bookmark: _Toc127651526]3.8.1 Validity
Validity is the extent that a measure sufficiently represents the underlying construct which measures Giridharan, B. and Robson (2011). To measure the accuracy of research finding, validity was used by the researcher. Theoretical and empirical approaches was used to assess validity. In quantitative studies, validity was mostly used but it can also be employed in qualitative research. To avoid personal biases which influences research findings, the researcher ensures validity in the study. To ensure validity, meticulous record keeping, demonstration of clear decision making in data collection and consistent as well as transparent interpretation of data was performed by the researcher. To verify validity, the researcher also established a comparison of the data, looking for commonalities and discrepancies among the accounts of the respondents to make sure various viewpoints were represented. Validity in qualitative research entails rich and detailed verbatim descriptions of participant accounts to support conclusions. Respondent validation, which involved asking participants to remark on the interview transcript in order to make sure that concepts and final themes reflected the phenomena under investigation was done by the researcher to assure validity in this study. In addition, the researcher ensured validity through prolonged engagement with respondents and persistent observation using interviews, meetings and questions to extract data that is consistent and accurate.
[bookmark: _Toc137654711]3.8.2 Reliability	
Reliability is the extent that the measure of a construct is reliable and dependable. Reliability implies consistency but not accuracy Blumberg et al (2005). The researcher ensured that the research outcomes were consistent and dependable by conducting the research more than once. To ensure that research findings were dependable, the researcher utilized methodological triangulation in which case multiple data gathering procedures like interviews, observations and questionnaires were conducted to create overlapping data to ensure cross validation.
[bookmark: _Toc137654712]3.9 Ethical considerations
The researcher did not coerce people to partake in the research. Values, needs and rights of respondents were respected by the researcher who disclosed to the respondents truthfully that all the information provided by them was not going to be used by the researcher for personal gain but fulfilling the purpose of conducting the research. As a result permission was obtained from respondents before handing questionnaires over to them to answer. In addition, the responds were guided secretly and used only for the intended purpose. To ensure confidentiality, anything relating to the participant’s information including addresses and names was not found on questionnaires. 
[bookmark: _Toc11063964][bookmark: _Toc127651527][bookmark: _Toc137654713]3.10 Chapter summary 
[bookmark: _Toc122707739][bookmark: _Toc127651529][bookmark: _Toc11063965]Research methodology used during the research was covered in this chapter, together with information on the general research design, sources of data, processes of sampling and research tools employed. It also reiterates how the data will be examined and presented. Data analysis and presentation will be covered in detail in the following chapter. 











[bookmark: _Toc137654714] CHAPTER IV


[bookmark: _Toc137654715][bookmark: _Toc127651530][bookmark: _Toc11063966]DATA ANALYSIS AND DISCUSSION OF RESEARCH FINDINGS



[bookmark: _Toc137654716]4.0 Introduction
[bookmark: _Toc127651531][bookmark: _Toc11063967]This chapter focuses on the presentation, interpretation and discussion of the research findings. Data analysis was based on literature review as well as research objectives highlighted in Chapter 1. The data from questionnaires was analysed using SPSS software and Microsoft excel. 
[bookmark: _Toc137654717]4.1 Questionnaire Response
[bookmark: _Toc137569334]Table 4.1: Questionnaire Response Rate
	Number of  distributed questionnaires
	Number of questionnaires administered and returned correctly
	Response Rate %

	140
	101
	72


Source: Primary Data 2023                                                                  
The table indicates that between the surveyed 140 participants, 101 completed and gave back the questionnaires demonstrating a 72% response rate. Saunders, Lewis and Thornhill, (2003), concurs that the response rate was higher enough to create results representative of the population.
[bookmark: _Toc137654718]4.1.1 Reliability Statistics
[bookmark: _Toc137569335]Table 4.2: Reliability Test
	

	Cronbach's Alpha
	Number of Items

	.976
	19


Source: SPSS output
Cronbach’s alpha reliability measures the internal consistency of a group of metrics indicating how closely similar a groups of items on a test or scale are. A score of 0.7 and above is considered acceptable for research and measurement purposes (George & Mallery, 2003).
A score of 0.976 obtained in the above table indicates that the scale has very high internal consistency and is highly correlated with each other measuring the same underlying concept reliably. Thus researchers can have high confidence in the results obtained from the scale as the alpha obtained is an indicator of high degree of accuracy and precision in the measurement of the concept.
[bookmark: _Toc127651532][bookmark: _Toc11063968][bookmark: _Toc137654719]4. 2 Respondents Demographic Information
The findings on personal data were of vital importance in the research study as they gave credibility of research findings, the tables and figures highlighted below review the obtained results on the respondents’ demographic information. 
[bookmark: _Toc137654720]4.2.1 Gender
From the table below, it was presented that 71% from 72 respondents were male, 29% from 29 respondents were females. This showed that men were more into entrepreneurship than women, this calls the need to create opportunities and encourage more women to venture into carpentry manufacturing businesses.  
[bookmark: _Toc137569336]Table 4.3: Gender
	Gender

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Male
	72
	71.3
	71.3
	71.3

	
	Female
	29
	28.7
	28.7
	100.0

	
	Total
	101
	100.0
	100.0
	


Source: SPSS output
[bookmark: _Toc137654721]4.2.2 Position held in the business
Data presented in the table below showed that higher proportion of 71% from 72 respondents were owners, this shows that a large number of SMEs were managed and overseen by owners, therefore information given to the researcher was valid since the owners know more about their businesses. 18% from 18 respondents were hired managers. Only 11% from 11 respondents were employees and this indicates that there was less employment opportunities in the carpentry manufacturing SMEs which gives rise to the need to create employment through financial literacy.
[bookmark: _Toc137569337]Table 4.4: Position held in the business
	Position held in the business

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Owner
	72
	71.3
	71.3
	71.3

	
	Employee
	11
	10.9
	10.9
	82.2

	
	Manager
	18
	17.8
	17.8
	100.0

	
	Total
	101
	100.0
	100.0
	


Source: SPSS output
[bookmark: _Toc137654722]4.2.3 Work Experience

[bookmark: _Toc137567994]Figure 4.1: Work Experience
Source: Primary data 2023
The results above show that 49% from 50 respondents served the business for 11 to 15 years, since the majority of workers are in this middle region, it indicates that labour turnover is a little lower this may be due to lower employment opportunities elsewhere in the country. However, the fact that they do not make it to 20 years indicates that once a better opportunity present itself, the workers are not afraid to leave, this calls for the need to enhance financial literacy so as to make workers stay because they want to not because they need to. Only 5% from 5 respondents served the business for 21years and above which proves that not many workers are like to stay in the industry for longer than that, this may be due to the fact that as time goes the profitability ratios start to diminish and they fail to find alternative ways to boost the business due to lack of financial literacy. Despite the variety of reasons why the respondents are working in the SMEs, the respondents have appropriate experience in the business to respond to the research questions.
[bookmark: _Toc137654723]4.2.4 Highest Level of Education
Data presented below shows 50% from 51 respondents had a diploma, which shows that gone are the days where educated people would only seek office jobs but now, they would rather have their own businesses as entrepreneurship is being encouraged in colleges. Only 7% from 7 respondents had master’s degree and none holds PHD, this indicates that once individuals attain the highest level of education, they cease to be interested in being in SMEs but rather convert to companies that will publicly trade on the stock exchange. From the mentioned information, the conclusion was that all the respondents could read, understand and give correct responds to questionnaire administered since they acquired education.

[bookmark: _Toc137567995]Figure 4.2: Level of Education                      Source: Primary data 2023
[bookmark: _Toc127651533][bookmark: _Toc137654724]4.3 Contribution of Financial Literacy (Objective 1)
Table below presented contribution of financial literacy. Most of the respondents indicated that financial literacy promotes innovation. This is because with financial literacy, the mind becomes exposed to new possibilities that it could not have accessed had it remained financially illiterate. As a sign of innovation, the carpentry manufacturing SMEs could diversify into other sectors such as welding as they would have acquired the knowledge that diversifying is a way of spreading risk as some external forces may arise that could affect the carpentry manufacturing industry. This was in agreement with Cork & Nixson (2020) who pointed out that financial literacy knowledge promotes innovation. The least contribution of financial literacy was the ability to enable SMEs to fight competition. This is due to the fact that competitive forces do not come from other SMEs only. Well established companies are the major competitors for SMEs. They possess financial resources that make it almost impossible for SMEs to survive as they can offer discounts, advertise on national televisions and radios. However, some respondents indicated that financial literacy though insignificantly enables businesses to survive in a competitive market mainly from other SMEs, this was in agreement with Wise (2016) who emphasised that financial literacy gives room for manufacturing SMEs to fight competition. 
[bookmark: _Toc137569338]Table 4.5: Contribution of Financial Literacy
	Contribution
	Extent of contribution %

	
	1
	2
	3
	4
	5

	Promotes innovation.
	23
	12
	0
	38
	27

	Enables business superior growth.
	21
	23
	0
	29
	27

	Enables business to survive in the competition.
	22
	28
	0
	30
	22

	Enables strong business performance and sustainability.
	17
	20
	0
	33
	30

	Enables business success.
	18
	25
	0
	22
	35


Source: Primary Data 2023


[bookmark: _Toc137569339]Table 4.6: Statistics of Contribution of Financial Literacy
	Statistics

	
	Promotes Innovation
	Enables business superior growth
	Enables business survive in the competition
	Enables strong performance and business sustainability
	Enables business success

	N
	Valid
	101
	101
	101
	101
	101

	
	Missing
	0
	0
	0
	0
	0

	Mean
	3.36
	3.20
	3.08
	3.41
	3.33

	Median
	4.00
	4.00
	4.00
	4.00
	4.00

	Mode
	4
	4
	4
	4
	5


Source: SPSS output
[bookmark: _Toc127651534]Mean is a statistical indicator that can be used to gauge performance over time Braunstein & Welch, (2016).  Taking into account all the information from the responses gathered financial literacy contributes to the success of the business to a greater extent since the gathered average statistics are relatively high. This is because the mean values obtained from all the variables are of the same range were the mean of promoting innovation is 3.36, enabling business superior growth is 3.20, enabling business chances of surviving the competition is 3.08, enabling strong performance and business sustainability is 3.41. The table above also indicates the median which is the value at which 50% of the data points in a set have values that are less than or equal to the median and the other 50% of the data points have values that are greater than or equal to the median (Wise, 2016). As highlighted in Table 4.6 above, the median statistics among all the variables remained constant at 4.00 which concludes that financial literacy contributes to a higher extent regarding financial literacy.  Lastly on the table there is mode. The mode is the value in a data collection that appears the most frequently (Casteel, 2022). In table 4.6 above, financial literacy contributes significantly to the success of SMEs as the mode statistics obtained in all the variables are relatively high. Where the mode of enabling strong performance and business sustainability is 4, enabling business superior growth is 4, promoting innovation is 4, enabling business survive in the competition is 4 and lastly enabling business success is 5.
[bookmark: _Toc137654725]4.4 Financial Literacy Skills (Objective 2)
[bookmark: _Toc137569340]Table 4.7: Financial Literacy Skills
	Skills
	Extent of importance %

	
	1
	2
	3
	4
	5

	Budgeting skills
	21
	17
	0
	32
	30

	Record keeping skills
	20
	24
	0
	28
	28

	Proficient in accounting software
	18
	29
	0
	29
	24

	Financial data analysis skills
	18
	20
	0
	32
	30

	Debt management strategies skills
	19
	20
	0
	32
	29


Source: Primary Data 2023
Table presented above suggest that budgeting skills is one of the joint most required skills in the manufacturing industry. This is because without budgeting owners and managers do not plan for their expenditure but rather make them based on instincts rather than on facts and trends and this was the point of view of Grinstein-Weiss, Russell, Gale and Key, (2018), who pointed out that for SMEs to make profit they need to have budgeting skills. The other joint required skill among carpentry manufacturing SMEs according to the respondents are the financial data analysis skills. This is because without this set of skill SMEs are not able to determine if they should make sales on credit to other SMEs for example canteens and motels who may require tables and beds respectively on credit since they are to analyse if they are in a position to make the payments at a future date, this was in agreement with Grinstein-Weiss, Russell, Gale and Key, (2018) who pointed out that SMEs financial data analysis is of paramount important to assist in decision making.
Furthermore, it was shown that debt management strategies are required among manufacturing SMEs, this was in agreement with Hong, Rho and Han (2019), who pointed out that one of the major hindrance to the sector's rapid success of SMEs is a lack of equity and debt finance, there is need for manufacturing SMEs to have debt management strategies. More so, it was presented that record keeping skills are required among manufacturing SMEs, this was in agreement with Casteel (2022) who pointed out that for increasing profitability, budgeting skills are required. 
The least mentioned skill was proficient in accounting software as the respondents were of the view that it is more suitable for large organizations but through observation, the conclusion made was that all SMEs who made use of accounting software, their businesses were yielding better profits, this was in agreement with Grinstein-Weiss, Russell, Gale and Key, (2020) who pointed out that, for profit maximization businesses SMEs are required to be proficient in accounting software. 
[bookmark: _Toc127651535][bookmark: _Toc137654726]4.5 Ways of promoting financial literacy (Objective 3)
Table below, presented that taking a basic accounting course promotes financial literacy among manufacturing SMEs. This enables SMEs to have a basic appreciation of the basic but most used accounting concepts as they play a role in assisting manufacturing SMEs to effectively interpret their financial statements and take action accordingly. This was in agreement with Ketron and Smith, (2019) who pointed out that taking a basic accounting course would promote financial literacy among manufacturing SMEs. Another skill that was highly mentioned by the respondents was conducting basic business skills training to promote financial literacy. This was in agreement with Makore and Mapikela, (2018)) who noted that providing microloans and basic business skills training are crucial for enhancing the ability of those who are less privileged to manage money.
One of the unpopular ways according to the respondents was hiring accounting professionals. This was because most respondents saw it as a short term and expensive solution since the hired professionals would require their professional fees that are not cheap and at the end of their contracts they would leave with their knowledge and the personnel of SMEs would remain on the same position they were before the professionals were hired. Though unpopular, the respondents were aware of the additional value that they would bring and this was in agreement with Ali and Othman, (2021) who pointed out that hiring accounting professionals enhances financial literacy among SMEs. Another unpopular way among respondents was that of comparing financials with other SMEs for bench-marking. The major concern with this way was the fear of exposing confidential information to their rivals although they understood that it was vital to be aware of the areas they are ahead of their rivals so that they can maintain the competitive edge as well as areas they are lagging behind the competition so that they can assess ways to catch up and this was in agreement with Ketron and Smith, (2019). who pointed out that by comparing financials with other manufacturing SMEs in their industry, manufacturing SMEs will improve their financial literacy. 
[bookmark: _Toc137569341]Table 4.8: Ways of promoting financial literacy
	Ways of promoting
	Extent of promoting financial literacy %

	
	1
	2
	3
	4
	5

	Conducting basic business skills training
	20
	18
	0
	33
	29

	Hiring accounting professionals
	16
	26
	0
	29
	29

	Embracing technology
	22
	18
	0
	36
	24

	Taking basic accounting course
	16
	18
	0
	36
	30

	Comparing financials with other SMEs for benchmarking
	18
	24
	0
	34
	24


Source: Primary Data 2023
[bookmark: _Toc137654727]4.6 Pearson Correlation Matrix
The researcher carried out Pearson Correlation analysis using SPSS to discover if a relationship exists between financial literacy skills and ways of promoting financial literacy. According to Statistics solutions online (2023), coefficient values are analysed as follows;




[bookmark: _Toc137569342]Table 4.9: Key for variables in the matrix
	KEY
	Details
	KEY
	Details

	PRO
	Proficient in accounting software
	DMS
	Debt management skills

	BAC
	Taking basic accounting course
	FIN
	Comparing financials with other SMEs for benchmarking

	RSK
	Record keeping skills
	FDA
	Financial data analysis

	HAP
	Hiring accounting professionals
	
	


Source: Primary data 2023
[bookmark: _Toc137569343]Table 4.10: Correlation Matrix
	
	PRO
	BAC
	RKS 
	FDA 
	HAP 
	DMS 
	FIN

	PRO
	-
	
	
	
	
	
	

	BAC
	.963**
	-
	
	
	
	
	

	RKS 
	.927**
	.958**
	-
	
	
	
	

	FDA 
	.851**
	.812**
	.735**
	-
	
	
	

	HAP
	.968**
	.976**
	.947**
	.796**
	-
	
	

	DMS 
	.957**
	.971**
	.964**
	.775**
	.985**
	-
	

	FIN
	.777**
	.738**
	.664**
	.910**
	.728**
	.704**
	-


**p<0.01                     Source: SPSS output
Results from the Pearson correlation matrix in table 12 indicate that there is a strong relationship (r=0.963, p<0.01) between taking basic accounting courses and proficiency in accounting software. This suggests that SMEs that invest in accounting courses for their management find it easier to use accounting software, as a result this assists them in moving from manual bookkeeping procedures as they will now be equipped with modern accounting systems. From the results above, a strong relationship (r=0.968, p<0.01) exists between hiring accounting professionals and being proficiency in accounting software. According to Ali and Othman, (2021), this is due to the fact that hired accounting professionals already have the knowledge of existing accounting software therefore it becomes easier for them to shift the procedures from manual to computerised systems. 
The Pearson correlation matrix above indicate that there is a strong relationship (r=0.958, p<0.01) between record keeping skills and taking a basic accounting course. This supports the notion that SMEs that invest in their personnel taking basic accounting courses are well equipped with the ability of proper record keeping skills. According to Ketron and Smith, (2019), taking a basic accounting course enables SMEs to keep track of their trade receivables and trade payables. A strong relationship exists between taking basic accounting courses and financial data analysis (r=0.812, p<0.01) as well as debt management skills (r=0.971, p<0.01). This notion was supported by Kimani & Ntoiti (2015) who indicated that for SMEs to be able to decide the credit worthiness of a client, the ability to critically analyse their financial data should be impeccable so that it reduces the credit risk and proper management of debt, hence the need for taking a basic accounting course. 
From the Pearson Correlation Matrix above, a strong relationship (r=0.735, p<0.01) exists between financial data analysis and record keeping skills. This suggests that SMEs that invest in record keeping skills are able to properly analyse financial data. Another strong positive relationship exists between record keeping skills and the ability to compare financials with other SMEs for benchmarking (r=0.664, p<0.01). According to Ketron and Smith, (2019), SMEs need to compare their performance with other competing SMEs in order to measure their position in the industry, therefore the ability to properly keep records allows SMEs to analyse their position in the industry.
The Pearson Correlation Matrix above indicates strong relationships between financial data analysis and debt management skills (r=0.775, p<0.01), as well as comparing financial with other SMEs for benchmarking (r=910, p<0.01). This suggest that SMEs that invest in financial data analysis are able to counter the risk associated with debt and compare their financial statements with that of their competitors. According to Tamimi and Kalli (2019), it is vital for SMEs to constantly be aware of the areas they are ahead of their rivals so that they can maintain the competitive edge as well as areas they are lagging behind the competition so that they can assess ways to catch up, thus the need to compare financials. 
The strongest relationship (r=0.985, p<0.01) on the Pearson Correlation Matrix exists between hiring accounting professionals and debt management skills. This indicate that SMEs that employ professional accountants on a part time or full time basis are able to manage their debt. Since debt management has major influence on the survival of SMEs, it is essential that SMEs recognise the importance of accountants. (Jagero and Obura, 2020) were of the view that accountants can effectively budget and initiate financial planning strategies that help lower current debt and be able to secure funds from registered institutions such as banks and prevent the SMEs from foreclosures. 
[bookmark: _Toc137654728]4.7 Interview Response
Figure 4 shows that out of the 6 interviews scheduled, 5 were successfully carried out demonstrating 83% response rate. This response rate was higher enough in determining results.

[bookmark: _Toc137567996]Figure 4.3: Interview Response Rate
Source: Primary Data
[bookmark: _Toc137654729]4.8 What role does financial literacy play in ensuring the growth of SMEs in the carpentry manufacturing industry? 
The response gathered from the interviews regarding the role that financial literacy plays in ensuring the growth of SMEs indicated that financial literacy encourages business growth and strengthens the ability of the business to compete. More than 78% of the interviewees were able to differentiate between a financially illiterate and financially literate owned business due to the rate of expansion that financially literate owned SMEs are expanding in the manufacturing industry as well as diversifying as a way of spreading risk.  
[bookmark: _Toc137654730]4.9 What are the financial skills required in the carpentry manufacturing SMEs?
All the interviewed respondents indicated that budgeting skills and record keeping skills are required in enhancing SMEs. This is because one of the interviewees indicated that “insufficient record keeping skills makes it almost impossible to keep track of clients who owe us, the period they have owed us and the actual amounts they owe as well as the supplies we owe together with the amount due” that is trade receivables and trade payables respectively. Another skill that is vital according to the interviewee’s response is the budgeting skill as they indicated that there wasn’t any pre detailed expected revenue and expenditure but rather the owners mainly makes decisions based on impulse rather than trends and facts. 
[bookmark: _Toc137654731]4.10 What are the ways of promoting financial literacy in the carpentry manufacturing SMEs?
[bookmark: _Toc127651537]From the participants interviewed, it was indicated that financial literacy can be promoted by reading accounting books and taking basic accounting course in enhancing financial literacy among SMEs. More than 75% showed willingness to partake in the suggested educational programmes as they viewed it as a way to solidify their businesses status and be able to compete with other SMEs and big corporations. 
[bookmark: _Toc137654732]4.11 Chapter Summary
In this chapter, there was discussion of study findings and presentation of the study findings based on the effects of financial literacy on the performance of carpentry manufacturing SMEs. Summary, conclusions and recommendations will be shown in the next chapter.
[bookmark: _Toc122707754][bookmark: _Toc137654733][bookmark: _Toc127651539][bookmark: _Toc11063971]CHAPTER V


[bookmark: _Toc137654734][bookmark: _Toc127651540][bookmark: _Toc11063972]SUMMARY, CONCLUSIONS AND RECOMMENDATIONS



[bookmark: _Toc137654735]5.0 Introduction
This is the last chapter in which summary, findings, conclusions and recommendations were presented by the researcher. The conclusions and recommendations are based on the findings presented in the previous chapter.
[bookmark: _Toc127651541][bookmark: _Toc137654736]5.1 Summary of the study
The study looked on the effects of financial literacy on the performance of SMEs, focusing on carpentry manufacturing SMEs in Glenview Area 8 Complex. 140 questionnaires were distributed among carpentry manufacturing SMEs in Glenview Complex Area 8 and out of the distributed questionnaires, 101 were returned for analysis using SPSS software for correlation analysis and excel. Descriptive survey research design was used by the researcher. The summary of study findings are summarized in the following section of major findings.
[bookmark: _Toc127651542][bookmark: _Toc11063974][bookmark: _Toc137654737]5.2 Summary of the findings
[bookmark: _Toc127651543][bookmark: _Toc137654738]5.2.1 Contribution of financial literacy on the growth of SMEs (Objective 1) 
Results from data analysis show that SMEs value the contribution of financial literacy differently. The overall finding is that financial literacy improves the success rate of SMEs. Most SMEs are of the idea that financial literacy make SMEs more innovative as well as enabling strong business performance and sustainability. The least number of SMEs highlighted that financial literacy also contributes to the following factors; enabling business superior growth, and increasing the ability to fight competition. Therefore, a positive link exists between financial literacy and the growth of SMEs.
[bookmark: _Toc127651544][bookmark: _Toc137654739]5.2.2 Financial literacy skills required in carpentry manufacturing SMEs (Objective 2)	
From the collected data, a conclusion was made that there are financial literacy skills required in the management of SMEs. Most SMEs are of the view that budgeting skills and financial data analysis skills are the most important financial literacy skills. This was followed by some SMEs who viewed record keeping and debt management skills as being important. The least important financial literacy skill in SMEs is proficiency in accounting software. Therefore, owners or managers of SMEs need to be equipped with budgeting, financial data analysis, record keeping and debt management skills for their businesses to survive.
[bookmark: _Toc127651545][bookmark: _Toc137654740]5.2.3 Ways of promoting financial literacy in carpentry manufacturing SMEs (Objective 3)
It was found that conducting acquiring basic business skills training and taking basic accounting courses promotes financial literacy in SMEs. Hiring professional accounting personnel and making financial performance comparisons with other SMEs for benchmarking was viewed as the least important way of promoting financial literacy in SMEs.
[bookmark: _Toc137654741]5.2.4 Correlation between financial literacy skills and ways of promoting financial literacy
The researcher carried out an analysis using Pearson Correlation. The variables in the matrix were financial literacy skills and ways of promoting financial literacy. It was found that strong relationships exist between all the variables in the matrix. 
[bookmark: _Toc127651546][bookmark: _Toc11063976][bookmark: _Toc137654742][bookmark: _Toc11063977]5.3 Conclusion
Basing on the research findings, it can be concluded that
· A positive relationship exists between financial literacy and the performance of SMEs.
· Financial literacy skills that are essential for large businesses may not be applicable to SMEs.
· SMEs invest in ways of promoting financial literacy that are beneficial to them in the future.
· A strong relationship exists between financial literacy skills and ways of promoting financial literacy
[bookmark: _Toc127651547][bookmark: _Toc11063979][bookmark: _Toc137654743]5.4 Recommendations
· Owners or managers of carpentry manufacturing SMEs in Glenview Complex Area 8 should go for educational training on financial literacy to enhance their financial literacy level. It was discovered that financial literacy positively affect success rate of SMEs and as a result, owners in the carpentry manufacturing SMEs in Glenview Complex Area 8 need to invest in training and education on financial literacy to enhance their performance. 
· The Ministry of Small and Medium Enterprises should periodically conduct workshops in order to capacitate SMEs with financial literacy skills.
· Universities and colleges should provide business management courses to people in the carpentry manufacturing SMEs in Glenview Complex Area 8 to promote financial literacy.
· [bookmark: _Toc127651548][bookmark: _Toc11063980]Management must keep on reviewing and updating their accounting skills.
· To promote SMEs, financial institutions should initiate policies that promotes their success such as offering loans at affordable rates.
[bookmark: _Toc137654744] 5.5 Area of further study
A study on the role of the government in promoting financial literacy in SMEs across all industries.
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THE EFFECTS OF FINANCIAL LITERACY ON THE PERFORMANCE OF CARPENTRY MANUFACTURING SMEs. A CASE STUDY OF GLENVIEW COMPLEX AREA 8.
Dear respondent
I, B192635B on mobile telephone number 078 449 8822 am undergraduate student in the School of Business Science at Bindura University. As partial fulfilment of the requirements for the award of the Bachelor Of Science Honour’s Degree in Accounting, I am conducting a research on effect of financial literacy on the SMEs performance. A case study of carpentry manufacturing SMEs in Glenview complex area 8. You are being invited to participate in this research study and I kindly request you to complete this form by putting a tick or an X in the appropriate space or box as honestly as you can. Any information obtained in connection with this study that can be identified with you and your business will remain confidential. DO NOT WRITE your name or anything that identifies you in any way.  If you have any questions or concerns about completing this questionnaire contact me on 078 449 8822.










Section A. Demographic information
1 Kindly indicate your gender       						
	Male 
	1

	Female  
	2



2.  What position do you hold in the business?
	Owner
	1

	Manager
	2

	Employee
	3



3. May you kindly indicate your highest level of education?
	O level/A Level
	1                                                                             

	Certificate/Diploma
	2

	Bachelors’ Degree
	3

	Masters’ Degree
	4

	PhD
	5

	Other specify…………
	



 4. For how long have you served the business?
	0 to 5 years
	1

	6 to 10 years
	2

	11 to 15 years
	3

	16 to 20 years
	4

	21 and over
	5








SECTION B: CONTRIBUTION OF FINANCIAL LITERACY (Objective 1)
Please indicate the extent to which financial literacy contributes to the following factors on a scale 1 to 5, 1 being to a very small extend and 5 being to a very large extent. (Key 1=Very small extent, 2=Small extent, 3= Moderate extent, 4=Large extent, 5=Very large extent.)
	Statement
	1

	2

	3

	4
	5


	a)Enables strong performance and business sustainability
	
	
	
	
	

	b) Enables business superior growth
	
	
	
	
	

	c) Promote innovation
	
	
	
	
	

	d) Enables business survive in the competition
	
	
	
	
	

	e)  Enables business success
	
	
	
	
	



SECTION C: FINANCIAL LITERACY SKILLS (Objective 2)
Kindly indicate the extent to which the following financial literacy skills are important a scale of 1 to 5, 1 being to a very small extend and 5 being to a very large extent. (Key 1=Very small extent, 2=Small extent, 3= Moderate extent, 4=Large extent, 5=Very large extent.)
	Statement
	1
	2
	3
	4
	5

	a) Budgeting skills
	
	
	
	
	

	b) Record keeping skills
	
	
	
	
	

	c) Proficient in accounting software
	
	
	
	
	

	d) Financial data analysis skills
	
	
	
	
	

	e) Debt management strategies skills
	
	
	
	
	




SECTION D: WAYS OF PROMOTING FINANCIAL LITERACY AMONG SMEs (Objective 3)
Kindly indicate the extent to which the following ways can promote financial literacy among SMEs on a scale 1 to 5, 1 being to a very small extend and 5 being to a very large extent. (Key 1=Very small extent, 2=Small extent, 3= Moderate extent, 4=Large extent, 5=Very large extent.) 
	Statements
	1
	2
	3
	4
	5

	a) Conducting basic business skills training
	
	
	
	
	

	b) Hiring accounting professionals 
	
	
	
	
	

	c) Embracing technology
	
	
	
	
	

	d) Comparing financials with other SMEs for benchmarking
	
	
	
	
	

	e) Taking basic accounting course
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i. What role does financial literacy play in ensuring the growth of SMEs in the carpentry manufacturing industry?
ii. What are the financial literacy skills required in the carpentry manufacturing SMEs?
iii. What are the ways for promoting financial literacy in the carpentry manufacturing SMEs?

                                  THANK YOU FOR YOUR TIME AND COOPERATION





























	
WORK EXPERIENCE


0-5 years	6-10 years	11-15 years	16-20 years	21 	&	 above	20	20	50	6	5	

LEVEL OF EDUCATION


O Level/ A Level	Diploma	Bachelor's Degree	Master's Degree	17	51	26	7	

Not attended interviews	Interview response rate	0.17	0.83	Microsoft_Excel_Chart1.xls
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