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INSTRUCTIONS TO CANDIDATES
@ AnswerALLquestions in Section A, Choose any THREE questions from Section B.

(i)  Each question carries 25 marks.

(iiiy ~ Start each answer on a new page.

(iv) No cell phones are allowed into the examination room.

SECTION A (Compulsory)

Answer all questions in this section

QUESTION ONE

(a). A popular online retail store, ShopSmart, experienced significant growth in its
sales over the past year. in January, the store reported sales of $50,000, which
increased to $120,000 by December. The store’s marketing expenses for the year
totaled $15,000. Meanwhile, TechGadgets, an online electronics retaiter, had sales of
200,000 and a cost of goods sold (COGS) of $120,000. TechGadgets also incurred
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operating expenses (including shipping, marketing, and salaries) of $30,000.Based on

this information, answer the following:

(ai). Calculate the percentage increase in sales for ShopSmart from January to

December. 12 marks]

(if). Determine the return on investment (ROI) for ShopSmart's marketing expenses if

the increase in sales is considered the return. [3 marks]

(iii). What is the net profit margin for TechGadgets, expressed as a percentage of

total sales? [4 marks]

(bi). In planning for the next fiscal year, an online retail company, TrendyShop, needs
to create a detailed budget. The company anticipates the following figures based on

its previous performance and market research:
. Projected Sales Revenue. $500,000
Cost of Goods Sold (COGS): 60% of sales
Marketing Expenses: $50,000
. Operating Expenses: $70,000
« Shipping Costs: $20,000
. Customer Service Expenses: $15,000
Using this information, answer the following questions:

(i). Calculate the total Cost of Goods Sold (COGS) for TrendyShop based on the

projected sales revenue. [4 marks]

(i). What will be the total operating expenses, including marketing, shipping, and

customer service? [4 marks]

(iif). From part (ii) above, determine the gross profit. [4 marks]
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b) Evaluate the role of e-commerce analytics in driving business decisions.
[10 Marks]

END OF PAPER
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